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REGULAR FEATURES 


One good way for you to make money 


At Canco, one of our hands often washes the other 
to a customer’s profit. For instance. . . 


By 1922, vegetable shortening needed a new metal container 
Ly —airtight and tamperproof—to replace the old one. 
ie) It so happened that Canco had just perfected a container 
Q 


ie) for another product which was airtight, tamperproof, 
and included a key-opening device. 


ie Building on this experience, Canco soon had 
Oo the container needed to solve the shortening problem. 
y This story illustrates again one well-known advantage 
O of doing business with Canco: Out of our vast experience 
in solving container problems, we draw help 
in solving other container bl icker and better 
problems quicker a J 
For 47 years, Canco customers have had this type 
of know-how helping them make money. 
Possibly, Canco can heip you make money this way, too. 


AMERICAN CAN COMPANY CANCO) New York + Chicago « San Francisco 


Visit our booth #403 at the Packaging Exposition, Cleveland, Ohio, April 26-30th. 
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LOOKING 
AHEAD? 


A fire or other peril at the start of your pack might 
prevent your entire season s operations. 


Even a partialsuspension of operations in the midst 
of your pack might turn your entire season's profits 
into loss. 


Protect yourself NOW against such loss. 


Choose one of a number of types of “business in- 
terruption’ insurance coverages which will reim- 
burse you for losses resulting from a partial or 
total suspension. 


There is one to fit your specific needs. 


The cost is low. 


Write for complete information. 


CANNERS EXCHANGE SUBSCRIBERS 


Lanting 8. Warner, Incorporated 
CHICAGO 54 ILLINOIS 
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QUIZ FOR CANNERS: Canned meat specialties 


1. What Arctic 


explorer ate beef 
stew from cans 


in 1824? 


2 e WHAT’S ANOTHER NAME 
FOR IRISH 


Worse? 
? 
STEW: 
> 
lay) 
/ 


Tora PRODUCTION of canned meat 
was 308,096,000 pounds in 1937. Com- 
pare this with the ’46 output, as shown 
in the answer No. 4, and you’ll see the 
big advance that has been chalked up 
during the last 10 years. Credit must 
go to the packers of meats who proved 
the worth of their products not only 
to the general public but to the armed 
services. They did so by continually 
offering better, more nutritious and 
delicious products. Continental is 
proud of its part in helping this in- 
dustry expand and shall continue to 
keep pace with future growth. 


CAN YOU NAME 4 
DIFFERENT CHICKEN ENTREES 


THAT ARE PACKED 


e HOW MUCH MEAT 
WAS CANNED DURING 
1946? 


a) 521,640,000 pounds? 
b) 939,721,000 pounds? 
1,242,835,000 pounds? 


+ + ANSWERS 


/. Captain Sir Edward Parry. Cans 
of meat and vegetables played an 
important role in his artic explora- 
tions. Perry praised them highly for 
their “great nourishment in small 
bulk.” 


2. Irish Stew is generally made with 
mutton or lamb. Therefore the other 
name is Lamb Stew. 


CONTINENTAL 


100 East 42nd Street 


3. Aside from straight boned 
chicken, the list of chicken entrees 
packed in cans includes: Chicken a 
la King, Chicken and Egg Noodle 
Dinner, Chicken Fricassee, and 
Chicken Giblets and Noodles. 


4. More than 1,342,835,000 pounds 
of meat were canned during 1946 


(production based on meat canned 
under Federal Inspection). 


CAN COMPANY 


New York 17, New York 
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THE CANNING TRAD 


THE BUSINESS JOURNAL OF THE 
CANNING AND ALLIED INDUSTRIES 


EDITORIALS 


are loaded with dynamite for the canning indus- 

try and for all other industries as well. Should 
Labor succeed in obtaining a third round of wage 
raises, the canning industry could not help but come 
up with a losing hand. And Capitol Hill’s decision on 
the draft and UMT will affect the daily lives of each 
and everyone of us politically, socially and economically 
for a long time to come. 


| | EADLINES—Headlines in the daily press today 


LABOR — Experience these past two years have 
clearly shown that nobody wins in a continued bout 
of wage increases and price adjustments. If, however, 
labor could be made to understand that it must produce 
more and better quality to merit increased wages, then 
a solid foundation would have been established on 
which to bargain. That has definitely not been the case 
in the past. The new automobiles that are being de- 
livered is a witness to that; Red Motley’s talk in Atlan- 
tic City could never have been delivered if that were so. 
How to establish that thought in the minds of em- 
ployees is a problem of each and every employer. Re- 
cent polls of labor have shown a surprising trend of 
thought in that direction. The General Electric Com- 
pany, in a recent release, had this to say about the 
subject: 

“Even before there was any hint of the break in com- 
modity markets and cost-of-living prices, a Gallup Poll 
disclosed that 53% of the public already knew that 
another round of wage increases would be harmful. 
Of the union members questioned in this poll, 39% 
expressed themselves as being against another general 
wage increase and 16% were undecided. 

With prices coming down and scarce goods becoming 
more plentiful, we believe further inflationary wage 
increases—with no more production—are now opposed 
by an even greater majority of the public and probably 
even by a majority of union members.” 

This trend can be encouraged by the individual em- 
ployer. It means taking the employee into your con- 
fidence; explaining the pros and cons of the situation 
ad in general providing the same treatment you would 
e\ pect were the situation reversed. Meanwhile, we are 
pleased to see California getting underway on Spinach 
aid Asparagus without apparent labor trouble for a 
ciange. Let’s hope that condition will prevail through- 
0.t the country for the duration of the season. 


THE DRAFT—If there is a single individual who 
does not have definite ideas on this subject, then he 
iv dead from the neck up. Our position most naturally 
aod of necessity depends on our conception of the inter- 
lictional situation. It is almost unbelieveable, yet a 
ict, that there still remain, in this country, well mean- 
ing people who believe that the United States can con- 
tinue to prosper in itself without trade or intercourse 
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with other nations. We are convinced that they are the 
direct descendants of those well intentioned souls in the 
thirteen original states who held that there was no need 
for a Union of the States. For London is, in fact, no 
further from Washington today than was Philadelphia 
from Baltimore in that day, nor is Moscow any further 
from New York today than was Boston from New 
York in those early days. 

No, this business of living is a world proposition 
today for the world has become so small. In our local 
communities, certain rules of conduct have been estab- 
lished by the will of the majority and in accordance 
with the moral code. In recent years, the world has 
become a local community. The presidents of many of 
our large business houses have risen from the sales 
force. In their new capacity, they can not afford to 
confine their efforts to sales. They must direct their 
attention also to management, production, labor, engi- 
neering—the overall problems of business. Just so, 
the United States has become the world’s greatest 
power, the president of the concern, if you choose. She 
must, perforce, take the lead in settling world prob- 
lems if she would maintain that position. 

The police force or enforcing power should rightly 
come from the World Organization. That is clearly 
impossible under the circumstances. The need of such 
a force is painfully apparent when so small a body as 
the Arab State can openly defy the decisions of the 
world organization. The activities of Russia need not 
be repeated here. Her intent is obvious and unmis- 
takable. As long as we remain impotent, she will con- 
tinue her diabolical course. Since the Army has had 
little success with voluntary enlistments, the draft 
would seem to be the only answer. This is not war 
talk but peace talk. For we are convinced, and have 
been these past several years, that Russia will back 
down when confronted with concrete evidence of oppo- 
sition. 


UMT—\There are many objections to Universal Mili- 
tary Training. In substance they add up to one—that 
the system would make us a warlike nation. The Swiss 
are our best answer to that. They have perhaps the 
longest record of peace of any nation today, yet they 
have a system of UMT. Though we hope that some 
miracle may prove us wrong, we believe that human 
nature is so constructed that there will always be a 
Ceasar, an Attila, a Genghis Khan, Kaiser Wilhelm, 
Hitler and Stalin. Until History proves otherwise, it 
is the duty of every citizen to be prepared to serve his 
country when threatened by such despots. 

For several reasons, we are not in agreement with 
the UMT system proposed. In our humble opinion it 
is unnecessary and unfair, in time of peace, to separate 


(Please turn to page 24) 
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LABELING TERMS FOR CANNED VEGETABLES 


Recommended by the Labeling Committee of the National Canners 
Association—Approved by the Distributor’s Advisory Committee 


It is generally agreed that if the con- 
sumer can be provided with factual in- 
formation as to what she will find when 
she opens a can of food, both the con- 
sumer and the industry as well as the 
individual canner and distributor will 
benefit from the consumer’s pleasure and 
satisfaction. 

For that reason, the Labeling Commit- 
tee of the N. C. A. has taken the initia- 
tive in developing a labeling program for 
canned foods which is recommended for 
voluntary use by those canners and dis- 
tributors who wish to employ it in addi- 
tion to the labeling required by Federal 
law and regulation. 

The recommendations for the labeling 
of each product are made by a special 
committee of canners of that product, 
pea canners for peas, corn canners for 
corn, etc. Consumer opinion is often 
secured. Before publication, each com- 
mittee’s recommendations are approved 
by a committee representing the major 
distributor organizations. 

The principle employed is to condense 
into one word or a terse phrase such 
accurate but more lengthy description of 
his brand as the canner or distributor 


might give the shopper if he were at her 
elbow when she is buying. It is a part 
of the recommendations that these label- 
ing terms be prominently displayed 
where the consumer is most apt to see 
them as she is buying—usually either on 
the display area of the label or immedi- 
ately to the right of that area. 

In order that those who properly apply 
these recommendations may be protected 
from improper use, every recommended 
labeling term is either precisely defined 
or is subject to a scientific test. 

These policies provide simple, prac- 
ticable labeling. They avoid consumer 
confusion by the uniformity of the mean- 
ing of the recommended label statements. 

The following table includes the recom- 
mendations for voluntary use for a par- 
tial list of the vegetables. Complete 
recommendations, together with the sci- 
entific tests or complete definitions for 
the labeling terms are published in the 
N. C. A. Labeling Manual Supplement, 
available from the National Canners 
Association, 1739 H Street, N. W., Wash- 
ington 6, D. C. 

In some cases the Federal Standard of 
Identity provides for label use a choice 


of two or more synonyms for the state- 
ment of a fact. To avoid confusion 
among consumers, the Labeling Commit- 
tee, after an industry poll, has recom- 
mended the use of but one of these 
synonyms. Such recommendations are 
included in this table. 

Except for such references to manda- 
tory labeling, the following table does 
not include any of the labeling required 
by law and regulation. 


GENERAL RECOMMENDATIONS 
FOR ALL VEGETABLES 


1. That variety be stated if distinc- 
tive and important. 

2. SALT ADDED, SUGAR ADDED, SALT 
AND SUGAR ADDED, as the case may be. 

3. That the legally required state- 
ments for quantity be supplemented by 
statements of can size, cupfuls, and aver- 
age servings. 

The Labeling Division of the National 
Canners Association, 1937 H_ Street, 
Northwest, Washington 6, D. C. will be 
glad to answer any questions or to 
examine and comment on any labels re- 
garding the proper application of any 
of the labeling recommendations. 


RECOMMENDED LABEL TERMS 


ASPARAGUS 


Mandatory, style: SPEARS is recommended rather than 


STALKS. 


Cut Spears. It is recommended that the mandatory labeling 
Cut SPEARS be supplemented to read SPEARS—TiIps IN- 
CLUDED. TIPS INCLUDED must not intervene between CuT and 


SPEARS. 
Color 


Size 
SMALL or SMALL, SIZE 1 
MEDIUM SIZE, or MEDIUM, SIZE 2 


GREEN TIPPED AND WHITE 


LARGE OF LARGE, SIZE 


spears 


DEFINITIONS AND MEASUREMENT STANDARDS 


Uniformly white tips and spears 
Uniformly green tips and spears 
Mixed white and green tips with partly green and/or white 


Green tips with partly green and/or white spears 


Approximate diameter at butt 


3 


inch 


EXTRA LARGE or EXTRA LARGE, SIZE 4 
COLOSSAL (culturally bleached only) 
ASSORTED — AND — SIZES 
MIXED SIZES 
GARDEN RUN 


Texture, all green 
TENDER 


FAIRLY TENDER 


Note: In view of the fact that the Food and Drug Administra- 
tion has informally indicated that a hearing on the Standard of 
Identity and the Standard of Quality for Canned Asparagus may 
be held in the near future, it is suggested at this time (March 
1948) that extensive revisions of asparagus labels not be under- 
taken. 


6 


7% inch 
1 inch or more 

Two combined adjacent sizes 

Three or more combined adjacent sizes 

Unsorted for size—no sizes removed 


These definitions are tentative. 

No more than 10% by count of units (spears, tips, cuts, etc.) 
have tough fibre. 

More than 10% but not more than 25% by count of units having 
tough fibre. 


Method of Test. Each unit (spear or cut) is examined with 


fork or fingers. In case of doubt apply method given on Page 
27 of the Labeling Manual. Supplement. 
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. LABELING TERMS FOR CANNED VEGETABLES—Continued 
RECOMMENDED LABEL TERMS DEFINITIONS AND MEASUREMENT STANDARDS 
BEANS, GREEN 
BEANS, WAX 
Mandatory, style: FRENCH STYLE is recommended rather 
than SLICED LENGTHWISE. 
. 
Screen Size in Inches 
Size, Whole On Through 
MEDIUM LARGE or MEDIUM LARGE, SIZE 4 .........cccsssescesseeeeees 21/64 24/64 
EXTRA LARGE or EXTRA LARGE, SIZE 6 27/64 
AND: Two combined adjacent sizes 
Three or more combined adjacent sizes 
Unsorted for size—no sizes removed 
Size, Cut Sereen size in inches for size numbers same as for whole beans 
SMALL SIZES or MIXED SMALL SIZES ....ccccccscccccccssssscsscecesessess Sizes 1-2-3 
SMALL or SMALL, SIZE 3 
MEDIUM SIZE or MEDIUM, SIZE 4 
. LARGE or LARGE, SIZE 5 
ExTRA LARGE or EXTRA LARGE, SIZE 6 . 
Unsorted for size—no sizes removed 
BEANS, LIMA 
Mandatory name: LIMA BEANS recommended rather than 
BUTTER BEANS, 
Color 
Not lighter than chartreuse yellow as illustrated in Ridgeway’s 
“Color Standards and Nomenclature”. Tiny Green may 
not contain more than 2%, small green not more than 24%2%. 
° and medium size not more than 3%, large and mixed sizes, 
not more than 312% white beans by count. 
WOOD ciccintiniiniutininnuamcndtiieaminatatiiaaaiiae Lighter than Chartreuse yellow, Ridgeway’s “Color Standards 
and Nomenclature”. 
SELECTED GREEN AND WHITE—AT LEAST 75% GREEN 
BEANS 
GREEN AND WHITE—AT LEAST 50% GREEN BEANS 
WHITE AND GREEN—AT LEAST 25% GREEN, BEANS 
It is recommended that these percentages be stated on the label 
to avoid any misunderstanding. 
Size Screen Size in Inches before Blanching 
On Through 
MEDIUM SIZE Or MEDIUM, SIZE 38. .......ccccscercsessrsesssessecserecsecsess 34/64 38/64 
— Two combined adjacent sizes 
Three combined adjacent sizes 
Unsorted for size—no sizes removed 
BEETS 
Mandatory style: FRENCH STYLE is recommended rather 
: than JULIENNE or SHOESTRING. 
Cuts: Recommended that the mandatory labeling Cur be 
ipplemented by SEGMENTS or IRREGULAR PIECES AND SLICES, as 
‘he case may be, 
Color 
LIGHT RED For definitions see page 28 of the January 1946 Supplement to 
BRIGHT RED , the Labeling Manual. 
DEEP RED 
Uniformity of Cut, Diced . Tentative 
90% or more by weight of the pieces are at least 1% cube. 
Less than 90% by weight of pieces are at least cube. 
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LABELING TERMS FOR CANNED VEGETABLES—Continued 


RECOMMENDED LABEL TERMS 
BEETS—Continued 
Uniformity of Cut, French Style 
MOSTLY 1% INCH or LONGER LENGTHS. ..........:00sccccccccereeeees 


Size, Whole 


DEFINITIONS AND MEASUREMENT STANDARDS 


Tentative 


At least 80% of the shreds by weight are 1% inches or more 


in length, 


Less than 80% of the shreds by weight are 1's inches or more 


in length. 


Tentative Measurements and Count 


Smallest transverse diameter 
in inches when cut in middle 


Count No. 2 Can 


Up to1% 50 or over 
Up to 1% 35—49 
Over 14, up to 1!2 25—34 
Over 1%, up to 1'2 15—24 
Over 112, up to 1% 10—14 


1% or more Less than 10 
Two combined adjacent sizes 


Three or more combined adjacent sizes 


Smallest Diameter in Inches 
Up to 2 
2to 2% 
Over 212 
Two combined adjacent sizes. 
Three or more combined adjacent sizes, 


MEDIUM SIZE or MEDIUM, SIZE 5. ..........s..sssssssssscsssssssssssessenenes 
MEDIUM SIZE or MEDIUM, SIZE 6 ...........cscssssssssesssrsresesesnenenesees 
Size, Sliced 
—< AND TIERS 
CARROTS 


Mandatory, style: FRENCH STYLE is recommended rather 
than SHOESTRING or JULIENNE. 
Cuts: Recommended that the mandatory labeling CuT be 
supplemented by QUARTERED LENGTHWISE or IRREGULAR SLICES 
AND PIECES as the case may be. 


Uniformity of Cut, Diced 


Uniformity of Cut, French Style 
MOSTLY 1% INCH OR LONGER LENGTHS .........ccccssseessscceccceeeeees 


Tentative 


85% or more by weight of the pieces at least % cube. 
Less than 85% by weight of the pieces at least 4% cube. 


Tentative 
At least 60% of the shreds by weight are 1% inches or more in 
length—tentative. 
Less than 60% of the shreds by weight are 144 inches or more 
in length. 


SWEET CORN 
Mandatory: GOLDEN is recommended rather than YELLOW; 
SWEET CORN is recommended rather than CORN or SUGAR 
CORN; WHOLE KERNEL is recommended rather than 
WHOLE GRAIN; CREAM STYLE is recommended rather than 
CRUSHED. 


Maturity, Whole Kernel 


Note: There being no known reliable measurement for the 
maturity of Cream Style Corn, no labeling for its maturity is 
at present recommended. 


Consistency, Cream Style 
LIGHT CONSISTENCY 
MEDIUM CONSISTENCY 
HEAVY CONSISTENCY 


Note: In view of the fact that the Food and Drug Administra- 
tion has informally indicated that a hearing on the Standard of 
Identity and the Standard of Quality for Canned Corn may be 
held in the near future, it is suggested at this time (March 
1948) that extensive revisions of corn labels not be undertaken. 


For packs which are appropriately 
classified commercially as: 
Tentative Percent Alcohol 
Insoluble Solids 
Up to 19.9% 
20% to 23.4% 
23.5% to 26.9% 


Fancy for maturity only 
Extra Standard for maturity only 
Standard for maturity only 


For measurement methods and limits see page 28 of the Label- 
ing Manual Supplement. These labeling terms attempt only 
to distinguish some packs which are deliberately packed 
“heavy” or “light” for certain markets from the large per- 
cent of normal packs which are of “Medium Consistency”. 


(Please turn to page 20) 
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GRAMS INTEREST 


CAMPBELL ACQUIRES V-8 
BUSINESS 


Joel S. Mitchell, President of Standard 
Brands Incorporated, and James Mc- 
Gowan, Jr., President of Campbell Soup 
Company, have announced the purchase 
of the V-8 business by Campbell Soup 
Company. 

The transaction involves the transfer, 
effective April 5, 1948, of the trademarks 


and manufacturing facilities involved in 


the production of V-8 Vegetable Juice, 
V-8 Tomato Catsup, and other related 
products. 

The property transferred includes the 
assets acquired from the Loudon Packing 
company in 1943, which is now being 
operated by the Loudon Manufacturing 
Division of Standard Brands Incorpor- 
ated, and a new Canadian plant located 
in Chatham, Ontario. Campbell will con- 
tinue the manufacture of V-8 products 
and expects to retain substantially all 
of the employees. 


NEW INDIANA CANNERY 


D. N. Cecil, with many years of ex- 
perience in the canning industry, having 
been with Snider Packing Corporation 
at Fairmont and Marion, Indiana, and 
more recently with the Naas Corpora- 
tion at Portland, has organized the 
Cecil’s Food Processing Company at 
Milford, Indiana, and will build a new 
plant of concrete block for the purpose 
of canning tomatoes. 


SMUCKER PLANT READY 


The new plant of the J. M. Smucker 
Company at Oregon City, Oregon, will 
be ready to handle the 1948 strawberry 
harvest which will begin in late May. 


LINK-BELT APPOINTMENTS 


Link-Belt Company announces that 
Mr. C. C, Wiley, heretofore district sales 
manager at Birmingham, has been ap- 
pointed district sales manager at Balti- 
more, to succeed H. Merrill Bowman. 

Mr. Bowman has been made asst. di- 
visional sales manager for power trans- 
mission, with headquarters in Chicago. 

\nnouncement is also made of the ap- 
pointment of Mr. James Tommie Bell, 
Jy, as district sales manager at Bir- 
mingham to succeed Mr. Wiley. 


CONSUMER PUBLICITY 
DIRECTOR 


iulie King, in charge of Food Pub- 
licity for Benton & Bowles, for the past 
seven years, has been appointed Direc- 
tor of Consumer Publicity for Women. 
She will supervise activities on all ac- 
counts in the homemaking field. 
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NEW PRESERVER 


C. R. Zimmerman has formed Barnes 
& Zimmerman, Inc., at New Brighton, 
Minnesota, to pack preserves, fountain 
fruits and Maraschino cherries. Mr. Zim- 
merman, who for years has been a direc- 
tor of the National Preservers Associa- 
tion, was former chemist and general 
manager of the Wheeler-Barnes Com- 
pany of Minneapolis. 


EDWARD S. BURKE DIES 


Edward S. Burke, for 35 years Vice- 
President of the DeGraff (Ohio) Packing 
Company, died of injuries received in a 
recent automobile accident. 


INDIANA STORM DAMAGE 


Storms which occurred on March 19 
and March 26 did considerable damage 
to a number of canning plants through- 
out the State of Indiana. The Caar 
Canning Company at Redkey, had a con- 
siderable portion of their warehouse 
blown in, all smoke stacks blown down, 
and damage done to the boiler room. 
Other damage occurred in Alexandria, 
Fowlerton, Leisure, Geneva, Lebanon, 
Ladoga, and various other points, 


CANNED POULTRY 


The quantity of poultry canned or 
used in canning during February totaled 
10,411,000 lbs. compared with 7,041,000 
Ibs. in February last year and 11,581,000 
Ibs. in February 1946. The quantity 
canned or used in canning during Febru- 
ary consisted of 10,143,000 lbs. of chicken 
and 268,000 lbs. of turkeys. 


TURTLE SOUP CANNERY 


Ritz Foods, Inc., New York City, will 
open a plant at Tampa, Florida, to be 
known as Windsor Foods, Inc., for the 
eanning of turtle soup. Meat from about 
20,000 turtles annually will be used. 
Chutney, Clam Chowder and Black Bean 
Soup will also be processed. 


ILLINOIS DATES 


The Fall Meeting of the Illinois Can- 
ners Association will be held in Chicago 
November 15 and 16. Selection of the 
Hotel will be made later. 


BILL PRESSING RESIGNS 


William C. (Bill) Pressing, well- 
known midwest canner has resigned as 
general manager of the Shelby Packing 
Corporation at Shelbyville, Indiana. 

The Corporation has decided not to 
operate on the processing of tomatoes 
this season. 


DEERFIELD EXECUTIVE DIES 


Harold Harrisson, credit manager of 
the Deerfield Packing Corporation, died 
March 21 following an illness of several 
months. He was 57 years old. 


Harrisson joined the sales department 
at Deerfield in 1942 when, desiring to 
get into work directly aiding the war 
effort, he left the New York decorating 
firm of Squire and Harrisson of which 
he was president. He was made credit 
manager and placed in charge of canned 
foods sales for the South Jersey food 
processing concern. 


Born in Brooklyn, he started his career 
with Tiffany’s Studios at New York City 
and became an expert in planning and 
executing stained glass window installa- 
tion. He served in World War I as a 
naval officer. 


Harrisson lived at Larchmont, N. Y. 
until coming to Deerfield Packing. He 
was a charter member of the Orienta 
Beach Club of Mamaroneck. Surviving 
are his wife, Mary, two brothers, and 
two sisters. 


FEBRUARY FOOD DELIVERIES 


Deliveries of food and agricultural 
commodities purchased by the Depart- 
ment of Agriculture totaled 2,482 mil- 
lion Ibs. in February 1948 on the basis 
of shipment and delivery reports received 
during the month. February deliveries 
of grain and grain products made up 
1,906 million lbs. of the 2,482 million-lb. 
total; fresh and canned vegetables, 157 
million Ibs.; peanuts, 144 million lbs.; 
sugar, 128 million lbs.; rice, 98 million 
lbs.; fats and oils (other than peanuts), 
18 million lbs.; fruits, 15 million lbs.; 
and dairy products, 11 million lbs. 


BABY FOOD USE STUDY 


A survey of Iowa Farm mothers with 
small children who use canned baby food 
has been made by Wallaces’ Farmer & 
Iowa Homestead. The survey showed 
that more than nine out of ten such 
mothers use canned baby food. 


Interviewers also checked brands used, 
reasons for not using and reasons for 
choosing the brands that were used. 


Copies of the survey may be obtained 
from F. I. Wood, director or research, 
Wallaces’ Farmer & Iowa Homestead, 
Des Moines, Iowa. 


SHARFF QUITS PROGRESS LITHO. 


Mark Sharff, Indiana representative 
for the Progress Lithographing Com- 
pany for the past ten years, is leaving 
the firm to enter a field of new endeavor. 


NAME CHANGE 


The name of the National Fruit Can- 
ning Corporation at Houston, Texas, has 
been changed to the Pure Foods Com- 
pany. The firm is a subsidiary of Adams- 
Heaner Company of Dickinson, Texas. 
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CUCUMBER PICKLE GRADES 


Last week the Production and Market- 
ing Administration, USDA, announced in 
the Federal Register of March 26, a pro- 
posed rule making for standards for 
grades of cucumber pickles. If made 
effective, these standards will be the 
first issue by the Department for this 
product. 

Cucumber Pickles, are defined as the 
pickled product prepared from immature 
cucumbers (Cumcumis Sativus) which 
have been cured by natural fermentation 
in a solution of common salt with or 
without the addition of dill herbs and 
processed or preserved in a liquid pack- 
ing medium which may be seasoned with 
sugar or a mixture of sugar and dextrose 
(refined corn sugar), salt, a vinegar or 
vinegars, spices or flavoring or both, and 
onions or garlic or both, and with or 
without other seasoning or flavoring in- 
gredients to give the product the flavor 
and characteristics of the respective 
type. Cucumber pickles may be processed 
or preserved with or without the addi- 
tion of other pickled vegetables which 
have been cured as aforesaid. 

The style of cucumber pickles con- 
sidered are “whole’’, “cross cut”, “slices”, 
“eut”’, and “finely cut”. The types men- 
tioned are “Genuine Dills’”, “Processed 
Dills”, “Sour Pickles”, “Sweet Pickles, 
sweet or sour “Mixed Pickles”, sweet or 
sour “Chow Chow” and “Sweet Pickle 
Relish”. Mixed pickles usually contain 
60% to 80% by weight of cucumbers, 10% 
to 30% of cauliflower, and 5% to 10% of 
onions. Red Peppers or pimientos are 
considered optional ingredients. Type 
is not considered a factor of quality. The 
factors considered are color 20 points; 
uniformity of size and shape 20 points; 
absence of defects 30 points; and texture 
30 points. 

All persons who desire to submit writ- 
ten data, views or arguments for con- 
sideration in connection with the pro- 
posed standards shall file the same in 
quadruplicate with the Hearing Clerk, 
United States Department of Agricul- 
ture, Room 1844 South Building, Wash- 
ington 25, D. C., not later than 30 
days after the date of publication of this 
notice in the Federal Register. (March 
26). 


MOFFETT ENTERS BROKERAGE 
FIELD 


S. A. Moffett, prominent producer and 
distributor of Quick Frozen Foods, and 
founder of Polar Frosted Foods, Inc., 
has gone into the food brokerage busi- 
ness with headquarters at 1610 - 29th 
West, Seattle, Washington. Mr. Moffett 
will handle frozen foods exclusively and 
is associated with brokers in major mar- 
kets, providing national outlets for in- 
dependent Northwest freezers. He is 
exclusive sales agent for Turner Packing 
Corporation at Snohomish, Washington, 
freezer of fruits and berries, and suc- 
cessor to the G. N, Turner Canning Com- 
pany. 
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INSTALL DIESEL GENERATORS 


With the use of electric power in Cali- 
fornia cut 20 percent to all commercial 
users, can companies are _ installing 
diesel-driven generators as a supplemen- 
tal power source and some canners are 
also making arrangements for equipment 
of this kind. The American Can Com- 
pany is installing a 400 kilowatt set at 
its San Francisco plant, a 200 kilowatt 
set at Oakland and a 100 kilowatt set 
at Sacramento. Many manufacturing 
plants have been forced to reduce their 
payrolls by 20 percent, owing to the 
power shortage. 


UNEMPLOYMENT INSURANCE 
FOR AGRICULTURE 


A constitutional amendment to blanket 
domestic, agricultural and cannery work- 
ers into California’s unemployment in- 
surance program is being considered by 
the California Legislature. 


OLIVE PACKERS INCORPORATE 


The Fred L. Dietz Olive Co., Inc. has 
been incorporated at Corning, Calif., 
with a capital stock of $100,000 by Fred 
L. and Grace E. Dietz and Jay Oliveira. 


FIRE LOSS 


The plant of the Benicia Food Prod- 
ucts Co., Benicia, Calif., was destroyed 
by fire March 26, with a loss estimated at 
$300,000. The concern was a_ large 
packer of fish. The fire was out of con- 
trol by the time firemen reached the 
scene and no attempt was made to pour 
water on the blaze, owing to the limited 
supply in the city mains. 


RUDOLPH W. PEDERSEN 


Rudolph W. Pedersen, of Sunnyvale, 
Calif., and for many years traffic man- 
ager of the Alaska Packers Association, 
San Francisco, died in a San Jose hospi- 
tal March 21st, following a short illness. 
He was a native of San Francisco and is 
survived by his widow, Mrs. Adele 
Pedersen. 


FERTILIZE SOILS FOR GROWING 
TOMATO PLANTS 


Vegetable Crops specialists have at 
last solved the problem of how much 
fertilizer to put in the compost for grow- 
ing tomato plants in flats for transplant- 
ing to the field. Tests carried out at the 
New York State Experiment Station at 
Geneva indicate that best results will 
be obtained when a 3-12-12 fertilizer is 
used at the rate of 5 pounds per cubic 
yard of composted soil. 

“A few years ago, tomato plant grow- 
ers were having trouble producing satis- 
factory plants,” says Prof. C. B. Sayre, 
Station canning crops specialist. “Under 
the system then in vogue, plants were 
often severely stunted and in many cases 
died. Often foliage turned yellow, sug- 
gesting nitrogen deficiency, but when 
nitrate of soda was added the trouble 
was aggravated. 

“Investigation showed that the com- 
posted soils had been so heavily fer- 
tilized that a toxic concentration of solu- 
ble salts had accumulated in the soil and 
seriously injured the roots and often 
killed the plants. The growers had 
reasoned that if a little fertilizer pro- 
duced vigorous and productive plants, 
more fertilizer should do even better. It 
was found that many growers were ac- 
tually applying to their composted soils 
the equivalent of 25 tons of fertilizer 
to the acre.” 

When the cause of poor plant produc- 
tion was pointed out, growers swung to 
the other extreme of omitting fertilizers 
altogether, with the result that their 
plants were weak and spindly, lacking 
in substance and vitality, says Professor 
Sayre. Tests were started in the Ex- 
periment Station greenhouse, using dif- 
ferent amounts of nitrogen and potash 
with a consistently high level of phos- 
phorus. Measured in terms of the height 
and weight of the plants and the effect 
of the fertilizer treatment on the ear'li- 
ness of the tomatoes produced in the 
field, a 3-12-12 fertilizer used at the rate 
of 5 pounds per cubic yard of composted 
soil produced strong, stiff plants that 
stood up well when transplanted and 
that produced earlier tomatoes in the 
field. 


PACK STATISTICS 


Compiled by National Canners Association, Division of Statistics 


1947 PACK OF CANNED TOMATO PULP 


Areas 


24/2 
Cases Cases 


New York 
New Jersey and Pennsylvania 
Indiana .... 
Michigan 

California .... 
Other States 


5 Mise. 


48/1 24/2% 6/10 vallons tin & glass Tota! 
Cases Cases Cases Cases Cases 
COS 85,256 659 14,045 265,062 
38,218 3,237 286,942 84,825 31,600 480,690 
10,7 6,551 581,712 
1 25,398 eee 58.767 
203,152 207.880 
62,49 2,092,577 102,069 11,327 2,268,163 
198,520 2,783 161,044 396,347 


81,268 


375,573 67,864 


3,492,123 259,699 224,567 4,501,094 
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UITE BY ACCIDENT . . . through the effect 
= of the heat of an ancient campfire on 
natural sand . . . man discovered glass. But it 
took years of experimenting to find a way to 
put the resulting transparent substance to 
practical use. 

Not a pioneer in the art of glassmaking, but 
certainly a master of his craft, was Henry 
William Stiegel. To America in its infancy, 
Stiegel brought the European art of glass blow- 
ing and developed through his creative imagi- 
nation and desire for perfection, the style of 
glass artistry that bears his name. 

By accident, too, man discovered the impor- 
tance of natural salt not only to his health but 
also to the entire progress of civilization. 

And by constantly experimenting, always 
trying to achieve perfect purity, the makers of 
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Stiegel type sugar bowl of blue flint molded glass showing a large 
diamond pattern, Courtesy of the Metropolitan \Mauvenm of Art. 


Diamond Crystal Salt have developed the ex- 
clusive Alberger Process, which has attained 
product purity averaging an amazing 99.95¢, 

This same Alberger Process has made it 
possible to offer you a wide range of salt . . 
grained for every purpose and superior per 
formance. And it has created a salt of excep- 
tional quality, uniformity, cleanliness and true 
salt flavor. 

If you have any questions about grain size 
or grade . . . if you are concerned over any food 
processing worries .. . get expert advice by 
writing to our Technical Director, Department 
D-24, Diamond Crystal Salt, Division General 
Foods Corporation, St. Clair, Michigan. 
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DISTRIBUTORS NEWS 


McCULLOUGH HEADS 
Cc. D. KENNY 


At the regular meeting of the Board 
of Directors of Consolidated Grocers 
Corporation on March 17, A. P. MeCul- 
lough, Vice President and General Man- 
ager of the C. D. Kenny Division, was 
elected President of the Kenny Division 


and also Vice President of Consolidated: 


Grocers Corporation. 

With over thirty years experience in 
the Wholesale Grocery Business, Mr. 
McCullough is a well known figure in the 
food industry from coast to coast, hav- 
ing been connected formerly with such 
well known houses as Haas Brothers, 
San Francisco and Paxton & Gallagher 
Company of Omaha, Nebraska, 

The C. D. Kenny Division has en- 
joyed a wide expansion during the past 
nine years ... it is a Division of Con- 
solidated Grocers Corporation which is 
the largest canning, processing, and 
wholesale food distributing organization 
in the United States. The Kenny Divi- 
sion has twenty-eight wholesale grocery 
distributing warehouses throughout the 
Eastern United States and maintains 
Headquarters in Baltimore, Maryland. 


MONARCH TO OPEN BRANCH 

J. R. Keenan, president of the Reid 
Murdoch Disivion of Consolidated Gro- 
cers’ Corp., this week announced that the 
company will establish a branch ware- 
house at Minneapolis on July 1. 


VISITING COAST 

Harold J. Lestrade of Lestrade Bros., 
well known New York City food brokers 
is en route to the West Coast to look 
over the canned foods situation for the 
coming season. He is also visiting Flor- 
ida canners and midwest packers during 
his trip. 


SHOWS CANNING FILMS 

Harry W. Freedman & Co., Newark, 
N. J., food brokers, were hosts to the 
trade at the Hotel Sheraton in Newark 
on March 4 for a showing of a full-length 
film on the tuna canning industry, pro- 
duced by Westgate Sea Products Co., 
and another full length feature on the 
Hawaiian pineapple canning industry, 
produced by Hawaiian Canneries Co., 
Ltd. 

For the trade in the Newark area, it 
was “double feature” night. 


JOINS WALLACE CO. 

A. G. Morgens, well known in the 
Oklahoma food trade, has joined the 
sales staff of the Wallace Brokerage Co., 
of Oklahoma City. 


IN NEW QUARTERS 


James A. Weaver Co., food brokers, 
have moved to new quarters at 224 West 
Orange St., Lancaster, Pa. 
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NAWGA COMMITTEES 


National-American Wholesale Grocers’ 
Association this week announced ap- 
pointment of standing committees for 
the coming year. 

Chairmen of the principal committees 
for the year will be: 

Contracts-Conference, Roy L. David- 
son, M. O’Connor & Co., Indianapolis; 
Transportation Service, W. H. Fox, Fox 
Bros. Co., Chattanooga; Membership, 
Edgar Tullock, Miner, Read & Tullock, 
New Haven; Resolutions, R. B. Caywood, 
H. D. Lee Co., Kansas City; Pure Food 
and Legislative, Edward M. Steele, 
Steele, Wedeles & Co., Chicago; Cush and 
Carry, Tom Harrison, Winston & Newell 
Co., Minneapolis; Voluntary Groups, Ned 
N. Fleming, The Fleming Co., Topeka; 
Local Service, J. W. Baker, Baker- 
Lawhon & Ford, Inc., Shreveport; Insti- 
tutional Houses, Sherman J. Sexton, 
John Sexton & Co., Chicago. 


RUDY WITH BREUNING 
COMPANY 


Charles M. Rudy, with some 25 years 
of experience in the food business, has 
joined the sales staff of Herman H. 
Breuning & Company, Chicago food 
brokers. Mr. Rudy had been Divisional 
Sales Manager for Wilson & Company 
of Chicaga, Advertising and Merchan- 
dising Manager for A & P Midwest 
Division, and Vice-President in Charge 
of Sales of the John M. Eagle Company 
of Chicago. 


LARRY GILBERT ON HIS OWN 


A. L. (Larry) Gilbert has resigned 
his position with Sales Producers Asso- 
ciates, Ine., Chicago food brokers, and 
has opened a food brokerage office under 
his own name at 420% N. Robinson 
Street, Oklahoma City, Oklahoma. 


NEW SALES AGENT 


Parrott & Co., San Francisco, Calif., 
have been appointed selling agent in the 
California territory for the Perry Can- 
ning Company, Brigham, Utah, canners 
of cherries, peas, beans and tomato 
products. 


PRITCHARD NAMES BROKER 


E. Pritchard, Inc., canners and food 
products packers, have appointed Wille- 
Dahl Co., Inc., Syracuse, as their sales 
representatives for up-State New York. 


OWENS JOINS SEXTON 
COMPANY 
Frank J. Owens has become associated 
with the A. E. Sexton Company, Phila- 
delphia food brokers. 


CANNER NAMES BROKER 
Burnette Farms Packing Co., Hart- 
ford, Mich., has appointed Edward Kehr, 
St. Louis food broker, its sales agent in 
that area for the company’s line of can- 
ned foods. 


CALENDAR OF EVENTS 


APRIL 6-10, 1948—Meeting, National 
Fisheries Institute, Fairmont Hotel, San 
Francisco, Calif. 


APRIL 15, 1948—Spring Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


APRIL 26-30, 1948—Conference and 
Packaging Exposition, American Man- 
agement Association, Auditorium, Cleve- 
land, Ohio. 


MAY 12, 1948—Meeting, Administra- 
tive Council, National Canners Associa- 
tion, Washington, D. C. 


MAY 13-14, 1948—Spring Meeting, 
Board of Directors, National Canners 
Association, Shoreham Hotel, Washing- 
ton, D. C. 


MAY 18-14, 1948—Production Confer- 
ence, American Management Associa- 
tion, Palmer House, Chicago, Ill. 


MAY 31-JUNE 2, 1948—35th Spring 
Meeting, American Society of Refrig- 
erating Engineers, New Ocean House, 
Swampscott, Mass. 


MAY 20-21, 1948—Spring Meeting, 
Ozark Canners Association, Goldman 
Hotel, Fort Smith, Ark. 


JUNE 2-4, 1948—Annual Convention, 
Mayonnaise & Salad Dressing Manufac- 
turers Association, Haddon Hall, Atlan- 
tic City, N. J. 


JUNE 6-10, 1948—8th Annual Confer- 
ence, Institute of Food Technologists, 
Benjamin Franklin Hotel, Philadelphia, 
Pennsylvania. 


JUNE 20-26, 1948—Annual Conven- 
tion, National Association of Retail 
Grocers, Atlantie City, N. J. 


AUGUST 8-12, 1948 —40th Annual 
Convention, Vegetable Growers of Amer- 
ica, Lord Baltimore Hotel, Baltimore, 
Md. 


SEPTEMBER 13-17, 1948—Third Na- 
tional Instrument Conference & Exhibit, 
Instrument Society of America, Conven- 
tion Hall, Philadelphia, Pa. 


SEPTEMBER 20-22, 1948 — Annual 
Convention, American Meat Institute, 
Waldrof-Astoria Hotel, New York, N. Y. 


OCTOBER 5-7, 1948—8rd Annual In- 
dustrial Packaging and Materials Hand- 
ling Exhibition, Industrial Packaging 
Engineers Association, Sherman Hotel, 
Chicago, Ill. 


NOVEMBER 15-16, 1948—Fall Meet- 
ing, Illinois Canners Association, Chi- 
cago, Ill. 


NOVEMBER 22-23, 1948 — Annual 
Convention, Iowa-Nebraska Canners 
Association, Hotel Savery, Des Moines, 
Iowa. 
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LUBRIPLATE 


ARRESTS PROGRESSIVE WEAR 


No. 107 


Industry, especially food 
packers, havelong requir- 
eda waterproof lubricant 
that was clean and easy 
to apply. LUBRIPLATE 
No. 107 is the answer. It 
is a general purpose lub- 
ricant, white in color and 
just the right density for 
application by pressure 
gunsor grease cups. LUB- 
RIPLATE No. 107, like 
other LUBRIPLATE products, arrests progressive wear, saves 
power, and protects machines against rust and corrosion. It 
will pay you to try LUBRIPLATE and see how it will cutdown 
repairs. 

Other LUBRIPLATE lubricants for your particular require- 
ments. Write for your copy of the “Lubriplate Film” writ- 
ten especially for the canning industry. Thousands of 
other supplies and equipment in stock. 


Washington, D. C. Charlotte, N. C. York, Pa. 
Tel. Republic 3831, Tel. 4-0953 Tel. 2042 


IT’S WATERPROOF!) 


Delmarva, 
Ocean City, Tel. 256 


L.A.BENSON Co.Inc. 


8 E.LOMBARD ST.,BALTIMORE ,MD. 


*SERVICEXSERVICEXSERVICEX 


Phone PLAZA 0340 -'7RY BENSON FIRST” 
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HGRODLILD 


LABEL 


LITHOCRAPHERS 


BEDFORD VIRCINIA 
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ways 


Adjustable for many sizes 
of Open Top Cans 


Gets the dirt... 
visible or INVISIBLE! 


@ Dirt that you can't see, makes cans just as 
unsanitary as the dirt that can be seen. The FMC 
Universal Can Washer gets both visible and invis- 
ible dirt because cans travel in inverted position 
permitting all foreign substances to fall out during 
flushing and draining. 


Here are eight reasons why the FMC Universal does 
a better job of washing: 


1) Cleans with both water and steam, — 

2) Uses hot or cold water. 

&) Will not jam or crush cans. 

4) Can be driven from any angle. 

(5) Is totally enclosed; no dripping on workers. 
6] Stops and starts with filler. 

c7) Washes cans in an inverted position. 


Is easily installed. 


Write for this 260-page Catalog 
showing complete FMC Modern 
line of canning and processing 
machinery for all food products. 


D 402 


FOOD MACHINERY CORPORATION 


SPRAGUE-SELLS DIVISION + HOOPESTON, ILLINOIS 
BALTIMORE © NEW YORK © SAN JOSE, CALIFORNIA (ANDERSON-BARNGROVER DIVISION) 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


ACREAGE—With demand for most 
available items confined to small replace- 
ment orders, canners are concentrating 
their efforts on obtaining required acre- 
age. Reports from all sections of the 
country add up to about the same story. 
The decline in the commodity markets 
does not seem to have influenced the 
price ideas of growers to any appreciable 
extent, and they are showing consider- 
able reluctance when asked to accept a 
smaller margin of profit on canning 
crops. In Wisconsin where earlier ad- 
vices had indicated a considerable swing 
from peas to corn, canners have ex- 
perienced considerable difficulty obtain- 
ing the acreage even at a substantial in- 
crease in price. Many canners will have 
to fall back on crops grown on their own 
or on leased land. Reports from the 
Northwest have it that planting is later 
than usual on smaller acreage. Harvey 
Burr reports New York and Illinois corn 
canners paying $4.00 a ton over last 
year; Pennsylvania canners are paying 
about the same increase, Maryland about 
$2.00 more per ton, Indiana averages 
about $3.00 more. Minnesota is finding 
it exceedingly difficult to obtain the acre- 
age. Secretary Roy Chard reports that 
17 or two-thirds of the Iowa-Nebraska 
corn canners report an average price 
increase of 16.5% over 1947. One canner 
expects an increase in acreage, seven 
an average decrease of 18.5%, none 
expect to plant the same acreage, ten re- 
port a fixed price, seven have inserted 
an escalator clause in their contract. 


THE SITUATION—Meanwhile every- 
one in the food trade from manufacturer 
to retailer is closely watching the inter- 
national situation. Buyers are presently 
continuing their hand-to-mouth policy 
but canners in general are waiting out 
the situation with firm price ideas, feel- 
ing that sudden developments in Wash- 
ington might touch off a buying spree 
at any moment. 


CANNING — Asparagus canning is 
about to begin in California. Growers 
are asking more money and canners are 
seeking prices that will enable them to 
open at about the same figure as last 
year. Prices are being withheld pending 
settlement. Arkansas canners are get- 
ting underway on spinach. Most of them 
have withdrawn from the market until 
the damaging effects of the recent two 
day freeze can be determined. Reports 
indicate that damage was considerable. 
California canners are quoting new pack 
fancy spinach at $1.20, $1.50 and $4.80 
for 2’s, 2%’s and 10’s respectively. 


CITRUS—tThe citrus situation is un- 
steady and unpredictable. Prices cover 
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a wide range. Orange juice prices have 
been heard as low as 77%c but most 
canners are asking between 80c and 85c 
for 2’s and $1.80 to $1.90 for the 46 
ounce. Grapefruit prices range between 
60c and 70c for 2’s and $1.35 and $1.50 
for the larger size; blended between 70c 
and 75¢ and $1.62 to $1.67%. 


OTHER PRODUCTS—Tomato can- 
ners in the South have firmer ideas, most 
canners holding standard 2’s at $1.35. 
Buyers are not overly interested in peas 
but canners realizing 1948 costs will be 
higher, have not resorted much to shad- 
ing. Rock bottom price for standard 
ungraded 2’s in Maryland seems to be 
85c. West Coast fruits are in general 
in short supply and canners maintain 
firm prices. R.S.P. Cherries are for all 
practical purposes out of first hands. 
Fish prices are somewhat easier due 
to continued lack of important buying 
interest. Though the sardine pack in 
California was the smallest in many 
years, sales have been limited due to 
smaller exports and the low price of 
$8.00 per case for % oil keyless quoted 
by Maine canners for future delivery. 
Meanwhile Maine canners have reported 
closing sales at $10.00 for prompt ship- 
ment. 


STOCKS—Tomatoes: National Can- 
ners Association reports stocks of toma- 
toes in canners’ hands as of March 1, 
1948 of 7,073,000 cases basis 2’s; ship- 
ments during February 1,791,000 cases, 
same basis. This compares with stocks 
of 2,626,000 cases March 1, 1947 and 
shipments same month of the prior year 
of 615,000 cases. Total shipments, July 
1 to March 1, 1947-48 were 21,119,000 
cases compared to 21,231,000 cases in 
1946-47. Over 50% of the stocks held 
at this time are on the West Coast, about 
20% in the Middle Atlantic Area, 15% 
in the Mid West, 8% in the South, and 
less than 4% in the Northeast. 

Beets: Stocks of Beets March 1, 1948 
were reported at 1,568,481 actual cases 
with shipments through January and 
February of 937,918 cases. 

Carrots: Total actual cases of carrots 
on hand the first of March amounted to 
564,547 cases with shipments for the two 
months’ period of January and February 
of 270,215 cases. 

R.S.P. Cherries: According to the 
same source, there were 105,157 actual 
cases of R.S.P. cherries in canners’ 
hands March 1, 1948. Shipments during 
February amounted to 77,313 cases, and 
during the period July 1 to March 1, 
totaled 2,342,925 cases. 


NEW YORK MARKET 


Interest In Acreage Programs—Buying For 
Immediate Replacement Only — Buyers, 
However, Watching International Situation 
Closely—Southern Tomatoes Firmly Held— 
Asparagus Growers Seeking Higher Prices— 
California Spinach Prices—Arkansas Spinach 
Canners Withdraw—Fruit Stocks— Salmon 
Plans—Shrimp And Sardine Pack Light— 
Oyster Production Stepped Up. 


By “New York Stater” 
New York, April 2, 1948 


THE SITUATION—Interest in acre- 
age programs and probable pricing poli- 
cies by canners for the 1948 season is 
growing, but the tempo of trading in 
the New York market remains far from 
lively. Distributors in general are still 
wary in replacement buying, and the 
general tendency is increasingly to wait 
the markets out, and to buy replacements 
only as the goods are urgently needed. 
At the moment, there are so many uncer- 
tainties in the forward situation that 
buyers are deferring the formulation of 
plans for the closing half of the year 
until the issue becomes more pressing. 
There were no price changes of impor- 
tance during the week. 


THE OUTLOOK—There is nothing in 
sight at the moment to stimulate buyers’ 
interest in forward offerings, but the 
situation is far from unsettled and do- 
mestic developments resulting from the 
international situation may touch off 
a buying move at any time. Canners 
generally are marking time on new packs 
and are matching the buyers in waiting 
out the situation,—although in the case 
of the packers, the time element is be- 
coming increasingly important from 
week to week. 


TOMATOES—tThe situation in the 
South has failed to develop any further 
weakness. On the contrary, some south- 
ern canners are refusing to confirm busi- 
ness on standard 2s below $1.35, notwith 
standing reports of actual trades a! 
$1.25. Meanwhile, California report 
indicate that canners are showing lowe: 
price views on tomato products, wit! 
fancy juice selling off at 85 cents for 
2s and $1.85 for 46-ounce. Catsup prices 
have also been cut, and paste is easing 
off, but the market on fancy tomatoes 
and top grades of puree is steady thus 
far, 


PEAS—Buyers are coming into tic 
market virtually on a week-to-week bas:*, 
and while reports of weakness in stan- 
dards are heard, most canners are film 
at 85 cents for full standards. Mean- 
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When lima beans are harvested, 
considerable amounts of sand, 
ground, weeds, and dirt are 
brought to the viners, even though 
considerable care has been taken 
in cultivating the fields and har- 
vestingthecrop. The advisability 
of removing this dirt from the 
bushes before feeding them into 
viners has been recognized for 
years. 


Hamachek Rotary Dirt Removers have 
been thoroughly tested and many lima 
bean packers consider them a necessity. 


MACHINE C0. 
KEWAUNEE WISCONSIN 


GREEN PEA HULLING SPECIALISTS 


@ A partial turn of the Adjusting Wheel of an 
Indiana E-Z-Adjust Pulper will make pomace wet- 
ter or dryer—as desired. With the Adjusting 
Wheel, the attendant can make the moisture 
at any point between extremely dry and extre- 
mely wet—instantly. This permits a control of 
quality at a high level without loss of time or 
waste of raw stock. 


F. H. LANGSENKAMP COMPANY 
227-235 East South Street, INDIANAPOLIS 4, INDIANA 


Quality Control 


AT THE TURN 


OF A WHEEL 


The "Indiana E-Z-Adjust is es- 
pecially designed for high 
quality production. But it pro- 
duces high quality in volume— 
and avoids loss of raw stock 
without losing production time. 


REPRESENTATIVES 


West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif 
e Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP.CO., 1412 N. W. 14th . 
Ave., Portland, Oregon « Mountain States: THE HORSLEY COMPANY, Box301, Ogden a 
Utah « Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N.Y. © Tri- 
States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland « Texas: PAPER PRODUCTS 
CO., Harlingen, Texas « Camada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada 


LANGSENKAMP EQUIPMENT 


FOR PACKING FANCIEST WHOLE-KERNEL 
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FOR PURITY 


PATENTS PENDING 


The great buy word for your label! 


AND CREMOGENIZED CORNS 


CORN CANNING EQUIPMENT 


Toe Comeany Westminster Md 


“HUSKERS—CUTTERS—SILKERS—ROD SHAKERS 
LOTATION WASHERS—CREMOGENIZER 
KIMMERS—MIXERS—CONVEYORS, 
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while, buyers are sounding out the mar- 
ket in the light of persistent reports 
of business at 80 cents, cannery basis. 
Fancy grades are fairly steady. Interest 
in new packs on futures contracts con- 
tinues to center in the small-size con- 
tainers. 


ASPARAGUS—Coast reports indicate 
that asparagus growers are seeking 
higher prices for raw stock than pre- 
vailed last year, with canners on the 
other hand endeavoring to contract at 
levels that will enable them to open about 
on the 1947 basis. With carryover stocks 
virtually non-existent, a good volume of 
S.A.P. business has been done on 1948 
pack. 


SPINACH—California canners are 
offering spring pack in a limited way 
for prompt shipment, with fancy gener- 
ally quoted at $1.20 for 2s, $1.50 for 
214s, and $4.80 for 10s. Canning in the 
Ozarks has been delayed by unfavorable 
weather, and most packers have with- 
drawn from the market. 


CITRUS—tThe price basis in Florida 
has been rather unsettled, with canners 
jockeying for competitive advantages. In 
general, current quotations list orange 
juice at 77% to 80 cents for 2s, with 
blended at 67% to 70 cents, and grape- 
fruit juice at 60 cents, all f.o.b. can- 
neries. Fancy sections hold at $1.30, 
with citrus salad unchanged at $1.75. 


WEST COAST FRUITS—The unfa- 
vorable weather conditions in California 
have disturbed pack prospects for the 
coming season, and the situation is ex- 
pected to clarify further in the near fu- 
ture. Current reports are that the packs 
will not grade up as well as normally, 
due to the vagaries of nature, but can- 
ners hope to overcome the handicaps 
which limitation on power use will im- 
pose upon industrial operations in that 
state. Meanwhile, reports by the Can- 
ners’ League indicate further shrinkage 
in unsold stocks held by packers. Hold- 
ings of major fruits as of March 1, 
1948, were as follows: Apricots, halves 
390,252 cases, pealed 77,309 cases, un- 
peeled 191,157 cases; sweet cherries 
4,178 cases; pears 147,353 cases; free- 
stone peaches 299,593 cases, cling peaches 
1,326,658 cases; fruits for salad 2,880 
cases; fruit cocktail 166,442 cases; mixed 
fruits 152,403 cases. 


SALMON—Canners are experiencing 
the usual delays from labor negotiations 
in dispatching cannery crews to Alaska, 
but are expected to get the wage situa- 
tion clarified in ample time to make the 
pack. Meanwhile, the market remains 
firm in Seattle, with buying interest for 
coast shipment light, insofar as the trade 
here is concerned. Buyers in many cases 
are taking care of immediate require- 
ments through pick-up purchases in the 
resale market. 


SHRIMP—Early pack continues back- 
ward, and canners are firm at $4.00 for 
small, $4.50 for medium, $5.00 for large, 
and $5.50 for jumbos, all in 5-oz. tins, 
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government-inspected, f.o.b, Gulf can- 
nery. 


SARDINES—Pack to date in Maine has 
been rather light, and the market is nomi- 
nally unchanged at $8 per case for keyless 
oil quarters for shipment when available. 
Meanwhile, some prompt shipment sar- 
dines are reported to have moved at a 
$10, f.o.b. cannery, basis. 


OYSTERS—Canners have caught up 
on their backlogs as a result of increased 
supplies of raw stock, and Gulf canners 
this week were offering for immediate 
shipment only on the basis of $3.50 per 
dozen for 4% oz. tins and $4.50 for 6'2 
oz, tins, f.o.b. Gulf cannery. Demand 
is rather sluggish locally. 


CALIFORNIA MARKET 


Drought Materially Relieved, Water Supply 
Still Short However—Spinach Canning On 
With A Rush—Harvesting Asparagus— Pea 
Conditions Poor—Stocks And Shipments As 
Of March 1— Fruits Held Firmly—Adjust- 
ments On Tomato Juice—Sardine Pack 
Small. 


By “Berkeley” 


Berkeley, Calif., March 31, 1948 


RAIN—Rain came to the parched land 
of California during the week before 
Easter, warm spring rain which reen- 
acted the miracle of the Resurrection and 
wrought changes in the appearance of 
fields almost overnight. The entire State 
was visited by the storm, with a good fall 
of snow in the High Sierra, relieving the 
drought situation materially. Precipita- 
tion to date is far below normal, how- 
ever, less than one-half in some districts, 
and the same is true of storage supplies. 
Both water and electric power will be 
doled out with care the rest of the year, 
at least, since the end of the rainy season 
is now in sight. 


SPINACH—Spinach is coming on with 
a rush, this being an item that responds 
quickly to rain and mild weather. Acre- 
age is proving slightly below early ex- 
pectations and is now below the 5000- 
acre mark for canners and freezers. The 
outlook is for a pack of approximately 
the same size as last spring, when the 
output was held down by a sizeable 
carryover. From a market standpoint 
the situation is firm, with old _ stocks 
moved and buyers anxious to anticipate 
requirements. Opening prices are ex- 
pected at any time. 


ASPARAGUS—Full-seale harvesting 
of asparagus is under way, with large 
shipments being made to the fresh mar- 
kets. Canning operations will not be- 
come heavy until well along in April. 
Plantings have been quite heavy in re- 
cent years and this season’s acreage 
will be larger than that of 1947, being 
estimated at 64,530 acres. This is one 
crop that has not been seriously affected 


by the drought, it being grown in the 
rich Delta district sub-irrigated by the 
Sacramento and San Joaquin Rivers. 
A few sales of new pack asparagus at 
last year’s opening prices have been 
reported but the reports cannot be con- 
firmed. The holdover from last year is 
very small and will be negligible by 
the time the new pack is ready for dis- 
tribution. 


PEAS—The California pea pack for 
1948 may be as large as that of last year 
if weather conditions are favorable the 
rest of the season. A slightly larger 
acreage has been contracted by canners 
and freezers, but growers have com- 
plained that early plantings did not come 
up well because of cold ground condi- 
tions. Last year’s canned pack amounted 
to but 182,670 cases. In 1943, the year 
of the last sizeable pack, the output was 
440,969 cases. 


STOCKS—The Canners League of 
California has brought out figures cover- 
ing stocks on hand and stocks unsold of 
California canned fruits, tomatoes and 
tomato juice as of March 1. These indi- 
cate a good movement of most items since 
the first of the year, with a very close 
cleaned up condition on some. The fig- 
ures include tin and glass packs and 
fruits are listed here in cases reduced 
to a No. 2% can basis, with tomatoes 
and tomato juice in actual cases. 


Sold and unsold stocks of apricots 
amounted to 1,010,615 cases, of which 
647,717 were unsold; sweet cherries, 
6,687 and 3,868; pears, 299,725 and 145,- 
472; freestone peaches, 409,047 and 299,- 
601; clingstone peaches, 2,899,123 and 
1,261,480; fruits for salad, 35,847 and 
2,880; fruit cocktail, 1,147,589 and 176,- 
484, and mixed fruits, 165,142 and 157.- 
603. 


Sold and unsold stocks of round toma- 
toes amounted to 2,474,907 cases, of 
which 1,557,955 were unsold; Italian 
tomatoes, 91,888 and 48,824, and tomato 
juice, 4,054,819 and 3,084,053. 

Statistics were also released by the 
Canners League of California on stocks 
on hand and unsold of asparagus and 
spinach, along with movement and sales 
figures for the crop year March 1, 1947 
to March 1, 1948. Total stock of aspara- 
gus on hand, sold and unsold was 174,- 
132 cases, of which 59,375 were unsold; 
while stocks of spinach amounted to 266,- 
284 cases, of which 146,090 were unsold. 
The movement of asparagus during the 
crop year amounted to 2,274,204 cases, 
and sales during the period were 2,253,446 
cases. Movement of spinach during the 
same period was 1,540,377 cases, while 
sales amounted to 1,505,978 cases. The 
movement and sales of both these items 
for the crop year was well below the 
showing for the previous year. 


FRUITS—California fruits are being 
held quite firmly, particularly since 
drought conditions suggest smaller yields 
this year, with operating costs of can- 
ners tending upward. The lack of ex- 
port demand has hit some items, such 
as apricots and pears, but holdings of 
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No. 16 PAILS 


CANNER S 


Aluminum and Blue Enameled 


PAILS and PANS 


No. 14 PANS 


In Stock For Immediate Shipment 


A. K. ROBINS & COMPANY, INC. 


713-729 EAST LOMBARD STREET, BALTIMORE 2, MARYLAND 
Manufacturers of Food Processing Machinery 


BALTIMORE, 
: MD. 


MANUFACTURERS OF 


58 TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 


best quality we have made in our 53 years of 
basket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to control flat 
sour bacteria in tomatoes 
and to lengthen the useful 
life of hampers. 


Write for Full Information 
5/8 Tomato Field Basket 


Planters Manufacturing Company, Inc. 
Portsmouth Virginia 
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these are not considered excessive. Some 
canners would be just as happy to re- 
ceive shipping instructions, especially 
on apricots, as to book new business. 
About 40 per cent of the apricots in can- 
ners’ warehouses are sold and awaiting 
shipping instructions. New business on 
pears has been quite limited of late but 
low prices seem to be $3.65 on fancy and 
$3.50 on choice in No. 2%s and $12.50 
and $12.00, respectively on No. 10s. 


TOMATO JUICE—Considerable busi- 
ness has been booked of late on Califor- 
nia tomato juice at an adjusted lower 
price range. This item is now being 
quoted at 85 cents for No. 2, $1.85 for 
46-oz., and $4.25 for No. 10. Solid pack 
tomatoes are moving at $2.45 for No. 
2'ss, with standards quited generally 
at $1.90 and $2.00. 


SARDINES—The sardine’ canning 
season which came to an end in Califor- 
nia about a month ago resulted in a 
pack of but 1,505,924 cases, or the small- 
est in many years. Southern California 
accounted for 1,251,030 cases, Monterey 
249,066 and San Francisco 5,838. All 
plants packed 13.5 cases or more per ton 
of fish, with the exception of four in 
the southern part of the State. Sales 
of sardines are quite limited, owing to 
the falling off in the export market, 
lower prices of Maine sardines and a 
marked resistance to price on the part 
of consumers. Since the first of the 
year, California sardines have sold for 
as much as $15.00 a case for 1-lb ovals. 
Not so long ago this item sold at $3.50 
a case, and even less. 

Tuna is being handled in rather small 
quantities by California canners, the 
February pack having been but 230,547 
cases. The pack of mackerel during this 
month amounted to 96,017 cases. 


CONVEYOR BELTS 


A new catalog section on its canning 
conveyor belts has just been publised by 
The B. F. Goodrich Company, Akron, 
Ohio, and is now available upon request. 
The section pictures the belts, describes 
the construction and the advantages 
gained by materials and methods em- 
ployed, discusses proper care of the belts 
and cites pertinent data. 


BROKERS 


in all types of 


Food Products 


* 


#1 Arthur Harris (Honolulu) Ltd. 
Fort St., Honolulu 
Cable: ARTHARRIS 


GULF STATES MARKET 


Oyster Canning In Progress — Effects of 

Hurricane Overcome — Oyster Planting To 

Double Production—Shrimp Production At 

Low Ebb—Conservation Office Planned For 
Bayou La Batre. 


By “Bayou” 


Mobile, Ala., April 1, 1948. 


OYSTERS—The canning of oysters is 
moving along fairly well and not many 
shrimp are being canned at present be- 
cause of their scarcity and besides not 
many canneries are equipped to can 
both oysters and shrimp at the same 
time, so when the state closes the bays, 
lakes, rivers and bayous to shrimp trawl- 
ing, the seafood canneries turn their at- 
tention to oyster canning. 


The damage to the Alabama oyster 
reefs by the 1947 hurricane was caused 
principally by the laying down of a fine 
layer of silt over some of the reefs. At 
the edges of the reefs so affected quite a 
few oysters had been killed by heavy 
silting, but not all the reefs were af- 
fected. On examination of oyster bot- 
toms after the hurricane the Department 
of Conservation found that parts of some 
of the reefs were covered with mud, but 
the movement of water has since re- 
moved the silt and normal bottom condi- 
tions have been restored. 


It is fortunate for us that the local 
enemies of the Alabama oysters are com- 
paratively few. The drill is probably 
the worse and the star fishes that are 
serious oyster destroyers are absent ex- 
cept in the deeper waters. 


Most likely, one of the factors pre- 
venting the spread of fouling and of the 
drill is that a sufficient quantity of fresh 
water enters the bay waters to prevent 
the rapid multiplication of these pests. 

The price of canned oysters is $3.75 
per dozen for 4% oz, tins, f.o.b. cannery. 


“AREA OYSTERS TO BE DOUBLED 
WITH PLANTING’—The following is 
quoted from The Mobile Register of 
March 25, 1948: 

“Alabama oyster production will be 
doubled by the present seed oyster plant- 
ing program, Perry Prescott, state con- 
servation department chief oyster in- 
spector, predicted in Mobile Wednesday.” 

“Two boats are now planting 40,000 
barrels of seed oysters in Mobile Bay 
and other coastal inlets in addition to 
15,000 barrels which were planted last 
year, Prescott said.” 

“The conservation department official 
said that the seed oysters planted last 
year should increase the oyster harvest 
this season by 25 per cent.” 


“Last season only 74,701 barrels of 
oysters were harvested, the inspection 
office at Bayou la Batre reported Wed- 
nesday.” 


“A 12-week layoff at the start of the 
season curtailed the take.” 


“Alabama’s oyster industry will. be 
the largest in the nation within the next 
four of five years, Conservation Depart- 
ment Bert Thomas forecast during a 
visit in Mobile.” 


SHRIMP—tThe weather is cold, which 
invariably makes the shrimp disappear 
as they are a hot weather crustacean, so 
shrimp production is at a low ebb, there- 
fore if the present stock of canned 
shrimp is not moving out, it is certainly 
not piling up. 

The price of canned shrimp is $5.25 
and $5.50 per dozen for government in- 
spected, f.o.b, cannery. 

“BAYOU LA BATRE PROJECT SET 
BY SEAFOOD DIVISION”—An article 
with the above caption appeared in The 


Manufacturers 


Hampers treated with 


BRIDGETON 


| %g HAMPERS ° 


“PLASTEX HAMPER SOLUTION” 
available upon inquiry 


Co 


NEW JERSEY 


All the latest data 


FORMULAE — 
COOKING TEMPERATURES 


are included in the 7th edition of 
“A Complete Course in Canning” 


Price $10.00 
order your copy now. 


COOKING TIMES 


The Canning Trade 
20 S. Gay Street 
Baltimore 2, Md. 
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Mobile Register of March 27, 1948 and 
is quoted here below: 

“MONTGOMERY—(AP)—The State 
Conservation Department plans to put 
up a combination office, laboratory and 
warehouse building at Bayou la Batre 
for its seafood division.” 

“The plans were announced by Direc- 
tor Bert Thomas, who said a slip also 
would be built to provide mooring space 
for the division’s patrol boats.” 


FOOD FAIR SALES UP 


Food Fair Stores, Inc., reports record 
sales of $121,765,206 for 1947, an in- 
crease of $20,567,068, or 20.82%, over 
the preceding year and up 257% from 
the super market chain’s sales of $34,- 
094,701 for the last pre-war year, 1941. 

In his annual report to stockholders 
George Friedland, president, says, in 
part: “It is gratifying that we have 
maintained our position of leadership 
among the country’s major retail food 
chains, as measured by per store sales. 
Average sales per store in 1947 were 
in excess of $1,000,000, calculated on the 
basis of the 95 supermarkets in opera- 
tion at the close of the year, which in- 
clude several units added late in the 
year. Inventories of $10,695,608 at the 
end of 1947 compared with $9,305,827 
the year before. Inventories were sub- 
stantially reduced in January, this year, 
in anticipation of a drop in wholesale 
food prices... 

“The Food Fair store construction 
program, blueprinted for 1948, the larg- 
est in our company’s history, contem- 
plates the construction of approximately 
twenty supermarkets, at a cost of 
roughly $4,000,000.” 


NFBA ADDS MEMBERS 


National Food Brokers’ Association 
announces that the following have been 
admitted to membership: 

Taft & Company, Salt Lake City, 
recommended by Reilly Atkinson & Co.; 
Max Kitt, York, Pa., recommended by 
D. F. Yunker Brokerage Co.; Clark- 
Brown Brokerage Co., Duluth, recom- 
mended by Draper, Gordon & Walker; 
Read Brokerage Company, Atlanta, rec- 
ommended by C. B. Ponder Co.; Art Pan- 
cake Co., Omaha, recommended by Miles 
B. Houck Co.; Brahm & Edwards, Inc., 
New York, recommended by Edwin 
Smithson Co.; Bert Wallschlaeger Brok- 
erage Co., Milwaukee, recommended by 
Rich Riemenschneider; K-T Brokerage 
Company, San Antonio, recommended by 
interstate Brokerage Co.; Raymond E. 
Gaylord Co., New York, recommended by 
Rich-Diener Co.; The Dunfee Brokerage 
‘o., Huntington, W. Va., recommended 
‘vy the Duling Bros, Co.; Becker Broker- 
ige Company, St. Louis, recommended by 
Associated Brokerage Co. 


CEDARGREEN NAMES BROKER 


Cedargreen Frozen Pack Corporation, 
Seattle, has appointed Dudley & Weisl 


as their sales representatives for the 


netropolitan New York market. 
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CORONA CHEMICAL DIVISION 


PAINTS + GLASS - CHEMICALS - BRUSHES - PLASTICS 
PITTSBURGH PLATE GLASS COMPANY 


PORTE 


FLEXIBLE STEEL CONVEYOR BELTING 


Whether used in freezing, canning or dehydrating . . . on sorting tables, in 
scalders, washers or cookers . . . for bulk or packaged goods . . . La Porte 
Flexible Steel Conveyor Belting gives efficient, worry-free service. Its non-cor- 
rosive metal is not affected by steam, water or extreme temperatures. Its 
strong, flexible construction will not stretch out of shape . . . slip . . . weave 
or jump. It is easily andfquickly cleaned and sterilized with steam or hot 
water, and no special dressings or belt lacers are needed to keep it in peak op- 
erating condition. 


Ask your Supplier Today. Available in any length and practically any width. 


LA PORTE MAT & MFG. CO. 
BOX 124. PORTE, INDIANA 
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LABELING TERMS FOR CANNED VEGETABLES—Continued 


(Continued from page 8) 
RECOMMENDED LABEL TERMS 


PEAS 
Mandatory: EARLY is recommended rather than EARLY 
JUNE or JUNE; SWEET is recommended rather than SWEET 
WRINKLED or SUGAR. 


Maturity 
YOUNG 


Workmanship, Defects 


MAY CONTAIN SOME IMPERFECTIONS. 


Size 


MEDIUM SMALL or MEDIUM SMALL, SIZE 38 .........sccccccesssesssseee 
MEDIUM LARGE or MEDIUM LARGE, SIZE 5 .........ccssseseeeseseeeeeees 
EXTRA LARGE or EXTRA LARGE, SIZE 7 ..........ssccssssssssssssssscsseees 
GARDEN RUN 


For Wisconsin State Regulations see page 29, Labeling 
Manual Supplement. 


DEFINITIONS AND MEASUREMENT STANDARDS 


For packs which are appropriately classified commercially as: 
Fancy for maturity only 

Extra Standard for maturity only 

Standard for maturity only 


For table of Alcohol Insoluble Solids test and limits for these 
maturity terms see page 29, Labeling Manual Supplement. 


Tentative 


(1) Not more than one-fourth of one percent by weight of harm- 
less extraneous matter (including not more than one thistle 
bud), (2) not more than five percent of the drained weight, 
empty skins or separate cotyledons, (3) not more than two 
percent of the drained weight, spotted or otherwise dis- 
colored peas. 

A larger number of such imperfections within the tolerances 
established by the Food and Drug Administration Standard 
of Quality for canned peas than is included in the definition 
for “Skilfully Prepared.” 


Screen Size in Inches 


On Through 

9/32 
9/32 10/382 
10/32 11/32 
11/32 12/32 
12/32 13/32 
13/32 14/32 
14/32 


Mixed 1, 2, and 8 sizes or mixed 2 and 38 sizes. 
Mixtures of three or more consecutive sizes, 
Mixtures predominantly of No. 5 size, and larger. 
Two combined adjacent sizes. 

Unsorted for size—no sizes removed. 


TOMATOES 
Color 


W holeness 


20 


Representing a high degree of uniformly good red color which 
would qualify commercially for color only as Fancy or near 
Fancy (top of Extra Standard). 

Representing a predominantly red color though not so uniform 
as “Uniformly Red” and which qualify commercially for 
color only as normal Extra Standard. 

Representing tomatoes which are sufficiently variable in color 
that they would properly qualify commercially for color only 
as Standard. 

For measurement method and measurement limits see page 

29, Labeling Manual Supplement. 


Each unit is a tomato peeled and cored in such a manner that 
the general contour of each tomato has been preserved. 
Not less than 65 percent of the drained weight may be substan- 
tially restored to the original shape of the tomato. The 

units may be cracked or split. 

Tomatoes are considered Not Whole which in the matter of 
wholeness fail to meet the standards for “Whole”, “Mostly 
Whole” and “Solid Pack”. 

To be used with canned tomatoes to which no liquid is added. 
Defined by California law as select, whole, or in fairly 
large pieces, uniformly red color, practically free from 
defects, net drained weight at least 57% percent. 
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THE CANNING TRADE 


ALMANAC 


The Most Used Book in the Industry 


CANNERS ~—- BROKERS — GROCERS — CHAINS 


refer to it daily for full data about canned foods—food laws, standards, 
labeling requirements, U.S. Grades, pack and crop satistics, “Where to Buy” 
directory and other necessary references. 


CIRCULATION 


ISSUED 
OVER 5000 EACH 
COPIES SPRING 


It's the ideal spot for canner and broker advertising, reaching all branches of 
the industry in the one effort -- CANNER -- BROKER -- DISTRIBUTOR -- a full 
year of advertising benefit for the one cost. 


Advertising Rates: Full page $100; Half page $60; Quarter page $40. 
Closing date April 15. Issue date May 15. 


Trim size 55%" x 8%". Type page 


PLEASE RESERVE SPACE AT ONCE 


Since 1916—Compiled and Published annually by 


THE CANNING TRADE 


Keeping the Canning Industry Informed—Since 1878 
20 S. GAY STREET , BALTIMORE 2, MARYLAND 
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WANTED and FOR SALE 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


q WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


COOLERS FOR PRESERVES—A new development in Jelly 
and Preserves, etc., Coolers of the continuous type are now on 
the market whereby jars are steamed rinsed, gradually pre- 
cooled, cooled and dried in one operation. Manufacturer: Aetna 
Machine Works, Inc., 1706 Milwaukee Ave., Chicago 47, IIl. 


FOR SALE—12 Tuc Huskers; 8 Tuc Cutters; 3 Ayars Pea 
Fillers; 2 Tuc-Robins Floatation Washers; 2 Tuc-Robins Silker 
Cleaners. D. E. Winebrenner Co., Inc., Hanover, Pa. 


FIRST MACHINERY LIQIDUATES—Canning-Dehydrating 
Plant good as new equipment. 3 Pfaudler 1500 gal. Glass Lined 
Vac, Pans & Cookers; 2 Stainless 250 gal. Pulpers; 2 Langsen- 
kamp Indiana S. S. Pulpers; 1 CRCO Juice Extractor; 8 Berlin 
Chapman Conveyors; 4 Berlin Chapman Tomato Washers; 7 
S.S. Sanitary 2” Pumps; 1 CRCO S.S. Tomato Chopper; 1 CRCO 
Amer. Vac. Pre-Heater; 6 Frigidaire 5 ton Air Cond.; Pfaudler 
18 pocket King Filler; Pfaudler 12 pocket Alum. Filler; 7 S.S. 
Drum Dryers complete 5’ x 10’ and 5’ x 4’; 1 No. 10 Can 
Spinner Cooler; Dry Mixers; Exhaust Boxes; Skids; Lift 
Trucks; S.S. Tanks, etc. Special: Other complete plants; Dog 
Food, Corn Syrup, Brewery, Spray Drying Eggs, Cheese, Maca- 
roni, Salad Dressing, Peanut Butter, Potato starch, Sugar Mill- 
Refinery. First Machinry Corp., 157 Hudson St., New York 
13, N.Y. 


BARLIANT AND COMPANY have available for immediate shipment the country’s 


largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment ag well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request. 


PEELER: Sterling belt driven, exe. cond $ 115.00 
6709—PULPER: Langsenkamp, model belt riven 285.00 
6712—DENSITY REGULATOR: Salwood, exe. cond. 150.00 
a Standard Knapp, adj., complete with motor, vee belt, 

glue pot 
672I—FILLER: Ayars, 5 pocket, belt driven, @XC. COMA. 
6722—CAPPER: Elgin, for 58, 63 & 70 mm. caps, With motor «00.08 
6726—NAILER: Veri-Best, 8 station, cap. 150/hr. 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


400.00 
200.00 
300.00 
100.00 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


FOR SALE—Rebuilt and reconditioned Motors: 1 H.P. to 
15 H.P.; both straight motors and gearheads: guaranteed. Also 
Conveyor Belting, 8” to 32” wide. Bonded Scale Co., 11 Belle- 
view, Columbus 7, Ohio. 


FOR SALE—8 sets of Taylor’s Fully Automatic Retort Con- 
trols, brand new, have never been used. The Retorts after 
being installed with these controls can be used either for glass 
or tin cans. Also perfect for cooling No. 10’s. Cost per set 
$712.00. Will sell at big sacrifice. Adv. 4835, The Canning Trade. 


FOR SALE—1 Model 119 Indiana Std. Pulper, V-belt drive, 
new; 1 Model 1944, FMC Rotary Tomato Washer, good condi- 
tion. Lawtons Canning Co., Inc., Lawtons, N. Y. 


FOR SALE—Hot Water Blancher; Steam Blancher; Lang- 
senkamp Finisher; Blackmer Pump; Labelers; Boxers; Bean 
Snippers; Corn Huskers; Corn Cutters; Pea Cleaners; Viners; 


Olney Washers; Rod Washer; Retorts; Crates; Fillers. W. T. 
Howeth, 1831 N. Cameron St., Harrisburg, Pa. 
FOR SALE—Anderson Barngrover Continuous Pressure 


Cooker and Cooler for 2 and 2% cans; also 10-425 gallon 
Stainless Steel Cone Bottom Tanks, 4 inch outlet, new. Adv. 
4838, The Canning Trade. 


FOR IMMEDIATE SALE—We are Labeler headquarters. 
We have in stock all makes and size Labelers, capacities from 
20 bpm to 200 bpm including Ermold, World, Liquid, Oslund, 
Burt, Knapp, etc., the largest stock in America. Also Fillers, 
Crowners, Screw Cappers, Washers, Rinsers, new and used 
Steam Jacketed Kettles, copper or stainless steel glass-lined, 
stainless and steel Tanks, all makes and sizes; Pumps, Fittings, 
and all accessories. We are interested in buying good used 
equipment and we pay highest cash prices. Charles S. Jacobo- 
witz Co., 3080 Main St., Buffalo 14, N. Y. Phone: AMherst 2100. 


FOR SALE—One brand new motorized model 12 Wolfinger 
Beet Cutter, $1000; Two CRCO model EE belt driven Bean 
Snippers with Picking Tables in fair condition, $500 each; One 
FMC belt driven Bean Snipper without picking table, fair con- 
dition, $400; Two 5-pocket Ayars Pea Fillers (no motors) for 
#2 cans with complete change parts for #303, fair condition, 
$500 each; One Huntley Bucket Elevator 8’4” lift, 10-inch 
buckets, good condition, $250; One model 28 Sterling Heavy 
Duty Peeler, relined and rebuilt, condition like new, $400; 
One 4 station Veribest all steel Box Maker with plates for 
several size cartons, condition excellent, $50; One 8 station 
Veribest Box Maker like 4 station machine, $100; Ten wood 
frame 1200-lb. cap. Hopper Trucks, need relining, fair con- 
dition, $15 each. All subject prior sale; all f.o.b.; no reason- 
_ offer refused. Charles G. Summers, Jr., Inc., New Freedom, 

a. 
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FOR SALE—20 ton Truck Scales, $510; 15 ton Truck Scales, 
$450; Scales to 50 feet and 60 tons capacity; Waste Disposal and 
Dewatering Screens; Bonded Stainless Steel Juice Processing 
Sereens produce premium juices. Conveyors, including floor 
to floor conveyors; Bag and Box Pilers; Conveying Tables. 
Write for details and list of satisfied users. Bonded Scale Co., 
11 Bellview, Columbus 7, Ohio. Phone: Garfield 1651; Univer- 
sity 2832, evenings. 


FOR SALE—1 CRCO American Chopper Pump Model CB-5, 
complete with motor, excellent condition, $495.00; 1 CRCO 
American Vacuum type Preheater, Model V double tube with 
special recording control, in excellent condition, $1495.00; | 
Ayars 12 valve Juice Filler set for No. 2 size cans, stainless 
steel contact parts, in good condition, $575.00; 1-24 inch While 
Rubber Inspection Picking Table, 90 feet long, made by a master 
craftsman in 10 foot sections, with reduction gear motors i! 
front and rear of table for positive drive. This inspection table 
is brand new and has never been used, will sacrifice for $1500.00. 
Adv. 4840, The Canning Trade. 


FOR SALE—New 1947 Sprague-Sells 10 valve Juice Fille. 
all stainless steel tank valves, direct connecting drive to Cl 
Closer, $1875.00; this machine has never been used. 17’ BCC 
Roller Inspection Table, 36” wide, 3%” brass rolls, 220-440, 60 
CY, 3 phase motor; used only two weeks, perfect condition; 
$985.00. Burnette Farms Packing Co., Hartford, Mich. 
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FOR SALE — MACHINERY — Continued 


CLOSE-OUT SALE— We have the following equipment 
offered to us recently which is available for immediate inspec- 
tion and delivery and is to be sold at reasonable prices. All 
equipment offered subject to prior sale only: 3-1000 gal. each 
Pfaudler glass-lined Tanks, with coils 5’ ID by 6’6”, new six 
years ago and used six weeks annually only since installation; 
2- 275 gal. stainless steel Tanks, 5’ dia.; Huntley Bean Cutter; 
Model (F) Bean Snipper; 5 model B. American Utensil Juice 
Extractors; 1 American Utensil Tomato Cutter, new, never 
used; 1 Huntley stainless steel trimming table with 50 attached 
buckets; Robins Tomato Washer, 200 gal. capacity; FM 12- 
spout Juice Filler, stainless steel bowl, new in 1944, used two 
seasons only; 1 FM 10-spout Juice Filler, stainless steel bowl, 
used two seasons only; 1 stainless holding Tank 3’ dia. by 4’ high 
with coil agitator, used three seasons only; Hawkins 14 disc 
Exhauster, used only one year; 10- 250 gal. copper steam 
jacketed Kettles, used about five years only; 1-40’ Peeling Table 
10’sections with 18” belt, used about 14% years; Peerless Syruper 
for #10 cans with cast aluminum tank, three years use; 3000’ 
new Speedways Gravity Case Conveyor in 5’ and 10’ sections 
straight, 45° and 90° curves, 12” wide overall with 10- 2” dia. 
roller wheels per foot, with adjustable stands, immediate de- 
livery, low cost. This is a partial listing only of equipment 
available at rock bottom prices. Tell us your requirements and 
be sure to give us offerings of your surplus equipment. The 
Charles S. Jacobowitz Co., 3080 Main St., Buffalo 14, N. Y. 
Phone: AMherst 2100. 


FOR SALE—2 Ayars 5-pocket Fillers suitable for packing 
#2 peas or 12 oz. vacuum corn. In good condition. Priced 
right. Blue Mountain Canneries, Martinsburg, Pa. 


FOR SALE—CB5 Chisholm-Ryder Chopper Pump Unit for 
tomatoes, without motor, in good condition. Delta Canning Co., 
Ine., Raymondville, Tex. 


FOR SALE—(6) Double Units Coons Peelers and Corer, 
with spare parts, very good condition. Price very reasonable. 
Adv. 4848, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Sales Manager, 17 years experience 
jobber and chain. Do you have anything to offer in specialty or 
vegetable line. References furnished. Adv. 4842, The Canning 
Trade. 


MANUFACTURERS REPRESENTATIVE desires machin- 
ery, equipment, or supplies, to sell in Florida, Georgia, Alabama 
territory. Interview arranged. Adv. 4844, The Canning Trade. 


FOR SALE—SEED 


FOR SALE—556 bu. Thomas Laxton, 540 bu. Topper, and 108 
bu. Shasta Spurgon treated Pea Seed. $8.00 per bu. f.o.b. 
Bloomsburg, Pa. Terms: Sight Draft, Bill of Lading. Blooms- 
burg Packing Co., Inc., Bloomsburg, Pa. 


FOR SALE—1400 Ib. Country Gentleman 8 x 6 Seed Corn 
(Associated) Spergon-DDT treated. High germination. 30c per 
pound. This season’s seed. Geo. W. McComas & Co., Monrovia, 
Md. 


FOR SALE—9,000 pounds Giant Stringless Bean Seed, Rogers 
Stock, priced right. Delta Canning Co., Inc., Raymondville, Tex. 


FOR SALE — PLANTS 


FOR SALE—Cabbage Plants, Marion Market (yellows resis- 
tant), All Seasons (yellows resistant), Goldenacre and Copen- 
hagen Market; all from Ferry-Morse seeds. Tomato Plants: 
Rutger, Marglobe, Stokesdale and John Baer, also from Certified 
(treated) seeds. Wire, write or phone for special quantity 
prices delivered by truck or express. J. P. Councill Co., Frank- 
lin, Va. 


WANTED—MACHINERY 


MISCELLANEOUS 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Fataging Equip- 
ment. Adv. 480, The Canning Trade. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 481, 
The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—Tuc Huskers, Tuc Cutters, Tuc Cleaning Equip- 
ment, Not interested in models over 10 or 12 years old. Give 
serial numbers. Adv. 47152, The Canning Trade. 


WANTED—One used No. 1 10-pocket Ayars Pea Filler with 
, 0Z. equipment complete; and one used Spinach Blanching Con- 
yor. Adv. 4834, The Canning Trade. 


WANTED—To Buy: One Sprague Corn Blending Mixer, 300 
¢allon capacity. Adv. 4841, The Canning Trade, 


HELP WANTED 


WANTED—Man with supervisory experience on canned meat 
‘oducts. S. E. Mighton Co., Bedford, Ohio. 
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THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 anaeeenaen St., Brooklyn, 
N. Y. 


PINEAPPLE CANNERY INVESTMENT OPPORTUNITY 
—Limited group now organizing to build new pineapple cannery 
in Cuba. Experienced American management. Low taxes and 
‘low cost labor. Write: American Pineapple Co., Apartado 32, 
Colon, Matanzas, Cuba. 


FOR SALE—FACTORIES 


FOR SALE—Food Processing Plant, attractively priced. 
Located vicinity Rochester, New York. Adaptable for canning, 
freezing and preserving. Adequate buildings. Mostly concrete 
block costruction. Sufficient machinery and equipment for large 
scale production. Five car railroad siding. Plentiful supply 
of water; good drainage. Now operating as a going concern. 
Seller agreeable making contracts for portion of pack on attrac- 
tive basis. Adv. 4837, The Canning Trade. 


WANTED — FACTORIES 


WANTED—Small Canning Factory with will 
pay cash. State full particulars in first letter. D. L. Royston, 
1546 Collingwood, Detroit 6, Mich. 
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EDITORIALS 


(Continued from Page 5) 


a young boy of impressionable age from his family ties 
and subject him for a period of one year to proven 
demoralizing and debasing influences. Furthermore, 
after a lapse of a year or two the benefits of that year 
of training would be completely lost. The Army’s ex- 
perience with 18 month enlistments has been most 
unsatisfactory. By the time the boy has been equipped 
and given basic training, it becomes necessary to con- 
sider his discharge. UMT is by its very nature, how- 
ever, a long range plan. As a matter of fact, as pro- 
posed now, there would be no one to submit to UMT if 
the proposed draft of 19 to 25 is made law. We would 
much prefer a system of training in the last two years 
of high school and all four years of college, those not 
attending serving a similar amount of time in the Na- 
tional Guard or the regular Army if they preferred it 
that way. Two weeks of camp in the summer of course 
and possibly, three months of training at the end of the 
course. That way several advantages would be ob- 
tained. 1. The boy would remain at home. 2. He 
would have a longer training period and thus be fa- 
miliar with latest developments. 3. The cost to the 
taxpayer would be greatly reduced. 4. The chances of 
a bureacratic department of the army with consequent 
waste and corruption would be reduced. 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


Better Bean Snipping 


Only the CRCO Model F 
Snipper has the exclusive 
shearing action by three 
banks of knives which in- 
sures a clean draw-cut 
without pinching, crushing 
or undue bleeding. 


“PROCESSOR? 


Ayars Machine Company 


A SUBSIDIARY 


Chisholm-Ryder Company of Pennsyhania 


AN AFFILIATE 


(162) 


Prepare For Harvest Now ! 


Take no chances 


USE THE BEST 
prices submitted upon request 
RIVERSIDE MANUFACTURING CO. 


MURFREESBORO NORTH CAROLINA 
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ODE TO A FIELDMAN ... 
From “The Country Gardener” Vol. 1. No. 1. Published by 
The Gillett Canning Co., Gillett, Wis. 
He’s cussed in the Spring; he’s cussed in the Summer; 
He’s cussed whenever a machine’s on the hummer. 
If beans don’t grow he catches all heck, 
If peas have lice he’s a pain in the neck. 
When the corn borer rears up on his ugly head 
Curses are called, “I wish he were dead!” 
When the weather is dry it’s all his fault, 
“That doggoned fool ain’t worth his salt!” 
“T’ll never be caught with his crops any more!” 
Is the cry when the yields are awfully poor. 
A bumper crop will bring in a letter: 
“It wasn’t too bad, but it could have been better.” 
Well, cuss him and curse him or do anything, 
But mark these words, he’ll be back in the Spring, 
Avoiding the dogs and bodily contact 
He’ll probably ask for just one more contract.—Your Fieldman. 


If a woman doesn’t get the man she wants, heaven 
help the one she gets! 


Sweet Young Thing—Why are you running that 
harrow over that grain field? 
Young Farmer—Oh, I’m raising shredded wheat 
this year. 
FAMILIAR 


“Well, for land’s sake,” said a dear old lady upon 
tasting her first glass of beer. “I declare, this tastes 
exactly like the medicine my husband has been taking 
for the past 35 years.” 


“T see you’re letting your little boy drive your car.” 

“Yes, he’s still too young to be trusted as a pedes- 
trian.” 

“Oh Doctor,” said the young lady, “will the sear 
show ?” 

“That, madam,’ 
you.” 


’ 


said the Doctor, “is entirely up to 


Driver’s License Examiner—“Do you know what it 
means if a driver holds out a hand?” 

Applicant—‘If it’s a woman driver, it means she is 
going to turn right, or left, stop or back up, shake the 
ashes off her cigarette, or maybe she is pointing to a 
hat in a window, showing off her new ring, or just 
drying her nail polish.” 

Examiner—“What if it’s a man?” 

Applicant—‘“He’s probably waving at a woman.” 


An American resident in China remonstrated with 
her houseboy for bringing her linen into her bedroom 
without knocking. 

“That’s all right, Missy,” said the native. “Every 
time come, lookee thru keyhole. Nothing on, no come 
in.” 


THE CANNING TRADE April 5, 1918 


e 
2 
CHISHOLM -RYDER CO.mc. 
Niagara Fable , New York 
| 
‘ 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


BOILER ROOM SUPPLIES. 
L. A. Benson Co., Inc., Baltimore, Md. 
Carey Machinery & Supply Co., Balto. 2, Md. 
C. A. Kries Company, Inc., Baltimore, Md. 


BOXES (Metal), LUG, Field. _ ’ 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryaer Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Le Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
C)\\sholm-Ryder Co., Niagara Falls, N. Y. 
Le Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chapman Company, Berlin, Wis. 
Ch .sholm-Ryder Co., Niagara Falls, N. Y. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


COOKERS, Continuous, Agitating. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Ha:nilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Rohins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin apman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. - 
Food Machinery Hoopeston, Ill. 
F. H. Langsenkamp Co., na Ind. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 

fore] achinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Ma. 
Sinclair-Scott Co., Baltimore, Md. 

SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Ma. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 


L. A. Benson Co., Inc., Baltimore, Md. 

Berlin Chapman Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


Lima-Hamilton Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis 
Chisholm-Ryder Co., Niagara Falls, N. yr. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I. 
Morral Bros., Morral, Ohio 

Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, 
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WHERE TO BUY — Continued 


CORN WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Gompony. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III, 
A. K. Robins & Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
. K. Robins & Co., Baltimore, 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., ag Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Phillipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, II}. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., focbanapolis, Ind. 

Lee Metal Products Co., Phillipsburg, Pa, 

A. K. Robins & Co., Baltimore, Md, 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkam ©., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N \ 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in bw ag 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 

Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N. Y 
David Weber Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 


American Can Co., New York ~~ 
Continental Can Co., New York City 

Crown Can Co., Philadelphia, Pa. 

National Can Corp., Baltimore - New York City. 
Phelps Can Co., Baltimore, Md. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 
INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, IIl. 
Lehmann Printing & Litho. Co., San Francisco 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Rossotti Litho. Co., N. Bergen, N. J.—San Francisco 
Simpson & Doeller Co., Baltimore, 
Stecher-Traung Litho. Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Comp, Rochester, N. Y. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Corn. 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
—— King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., St. Louis 2, Mo. 

Chas. C. Hart Seed Co., Wethersfield, Conn. 

D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, —- & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. _ 
Tidewater Field Warehouses, Inc., New York, N. Y. 
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pictured here. 7 
1 —a strain all out 
standing features- 

SPRING VIGOR to get the cro 
UNIFORMITY OF TYPE - provide. 
ing better Field harvesting and 


more uniform product. 


ds URDINESS - permitting it to with- 
stand and come through under ad- 
verse weather conditions. 


Crop Available Now 


NORTHRUP, KING & co. 
“Seed Growers Since 1884 
Minneapolis, Minn. 


THE CANNING TRADE - April 


5, 1948 


National Can’s double seamer service plays an 
important part in the processing of foods in 
customer’s plants. Our staff is manned by well- 
trained mechanics who are on the job when they 
are needed. Time and time again, these National 
Can service men have prevented costly interruptions 
during critical packing periods. In slack times they 
make complete repairs and when necessary they 
remove the seamer equipment to our machine shops 
where it is thoroughly overhauled. 
National Can goes well beyond this basic service. 
It helps improve the quality as well as the quantity 
of the pack through its Technical Service Division. 


O 
New product formulation, advice on processing, 
prevention of spoilage and laboratory product anal- 
yses are among the more important functions of 
this division. 

The experience and knowledge of our skilled 
mechanics and competent technicians round out a 
service that is “as near as your telephone.” They 
can save money for canners who are planning new 
installations and formulations. They can make 
money for canners through tested improvements 
and modernization of processing methods. Capi- 
talize on what National Can offers you by contacting 
our nearest office or plant. : 


NATIONAL CAN 


O N 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. Y. 


Sales Offices and Plants in: Baltimore, Md. + Indianapolis, Ind. * Chicago, Ill. » Maspeth, N. Y. * Hamilton, Ohio * Canonsburg, Pa. + Boston, Mass. + St. Lovis, Mo. 
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